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Executive Summary

2022 - 2023 Primary KPIs (Fiscal Year-to-Date)

Hotel Referrals

5,974
 5.1%

Jul 1, 2022 - Apr 30, 2023 ▼

Pub Value

$1,192,650
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Website Overview
- Total sessions are up 21% over last year. 
- There were 759 hotel referrals (up 36%) and 170 newsletter signups (up 16%) in April.
- Paid tra�c accounted for 49% of all tra�c to the website; organic search accounted for 33%. 

Social Media
- Instagram had yet another impressive month of followers with 366 new followers in April!
- Total engagements were up by 60%.
- Top-performing Reels: April Giveaway, Andrew Murray Feature, Bell's Los Alamos Feature
- - Just as hidden gems perform well, so too do the single-establishment features. Andrew Murray brought in 219 engagements (26 shares, 21 saves), and
Bell's brought in 161 engagements (17 shares, 17 saves). Shares and saves in the double digits are great accomplishments. They mean our people like our
content enough to share it on their own social accounts and save it so they don't forget about it.
- Ampli�cation rate for April: 2.2%

In�uencers 
- We had one social media in�uencer visit in April - Diamond (@california_diary_). Plus, Lizette (@dtlawanderer) posted some of her March assets in April.
Diamond posted her IG stories live but has yet to post her Reels, so those will be re�ected in next month's report.
- April in�uencer content generated a 0.92% engagement rate, more than 62K impressions and a reach of approximately 32K.
- To date, Santa Maria Valley content posted by in�uencers has generated nearly 250K impressions and an engagement rate of 1.09%. 
-- Ultimately, in�uencer content bene�ts overall engagements and followers, resulting in growth of both metrics by way of content created by others.

Public Relations
- RoadRUNNER's feature story of Santa Maria Valley hit news stands this month with it's multi-page "Shamrock Tour," which included different day trips
motorcyclists can take in and around Santa Maria Valley with stops along the way. The story will be published online June 4.
- A press release about the Santa Maria Valley Strawberry Festival was sent to news outlets across the state resulting in 28 pickups primarily by local news
outlets, including the Santa Maria Times, Santa Ynez Valley News and Lompoc Record. 
- We hosted one media FAM, Judy Karina, who was on assignment for Travel Awaits, a national media featuring premier destination for travelers age 50+.
- In partnership with Visit California, Jochen Schliemann, one of the hosts of Reisen Reisen – Der Podcast – the largest travel podcast in the German-
speaking world, published his �rst podcast this month with terri�c things to say about the beauty of Santa Maria Valley, Cambria Winery and the Rancho
Guadalupe Dunes Preserve. 
- Additional key national media placements this month included a mention in Thrillist with a direct link back to the January feature story about Santa Maria
Valley, a barbecue highlight in Diablo and a mention in AFAR as one of California's top wine regions.

Paid Digital
- Paid sessions were up almost 90%, with hotel referrals up 56%. While hotel referrals are up across all paid digital media channels, paid search saw the
most signi�cant increase due to recent campaign optimizations.
- There was also a 16% increase in newsletter subscribers sitewide, with the majority of that increase coming from the recent updates made to the Facebook
remarketing campaign. 
- Our boosted posts generated 96,410 on-platform engagements, with 66 shares and almost 500 reactions. The Spring Break Itinerary reel performed
exceptionally well, with over 20k engagements and 46 shares. 

Organic Search
- Organic sessions were down 18% in April year-over-year, with hotel referrals down 9%. These decreases are due to a drop in users landing on event pages,
which is down 45%. The Strawberry Festival in particular saw an 86% decrease in visitors landing on its page. When you exclude users landing on event
pages, sessions are �at with last year. 
- The website now ranks #1 with the featured snippet for santa maria tri tip wine pairing. This term previously ranked #4. 
- The website also gained several keywords in the top 20 related to the term santa ynez wine region, which is now #10 (previously #20). These are keywords
for which we recently optimized content on the website.

Email
- Email sessions were up 47% year over year in April – we saw a signi�cant spike in opens and clicks from our second email which was all things
Strawberries plus a teaser for the Barbecue Festival event.
- Our open rate for April exceeded 56%, and our click-through-rate was 3.7%, the highest we've ever seen in a given month.
- We gained 170 new email subscribers in April.

Organic Search Site Visits

112,016
 1.4%

Avg. Engagement Rate TT

4.37%
Avg. Engagement Rate IG

3.00%



Website Overview

Daily Website Visits (Sessions)

Unique Hotel Pageviews

2,106
 3.7%

Apr 1, 2023 - Apr 30, 2023 ▼

Sessions

31,936
 21.4%

Session Growth & Site Engagement
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Sessions Sessions (previous year)

Apr 1 Apr 3 Apr 5 Apr 7 Apr 9 Apr 11 Apr 13 Apr 15 Apr 17 Apr 19 Apr 21 Apr 23 Apr 25 Apr 27 Apr 29
0
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Hotel Referrals

759
 36.3%

Paid
Organic Search
Direct
Email
Social
Referral
(Other)

49.2%

8.9%

32.9%

Channel Distribution

Attraction Clicks

979
 -2.1%

Cookbook Downloads

355
 133.6%

Newsletter Signups

170
 16.4%

Top 10 Referrers

Source Sessions

newsbreakapp.com 155

coolmaterial.com 146

visitcalifornia.com 59

ksby.com 52

westcoastkustoms.com 42

santamaria.com 35

thrillist.com 32

mail.google.com 18

santabarbaraca.com 7

business.santamaria.com 7

▼

Top-Viewed Blogs

Page Title Pageviews

California’s Cut: Everything There is to Know About Tri-Tip
| Santa Maria Valley

910

The Origins of Santa Maria Tri-Tip | Santa Maria Valley 568

Santa Maria Attractions | What to Do in Santa Maria, CA 457

Traditional Santa Maria Style Barbecue | Santa Maria
Valley

426

Santa Maria, CA | Hotels, Restaurants, Wine, Things to Do 306

Blog | Santa Maria Valley 286

Thrillist: 5 Reasons to Drive to The Santa Maria Valley,
California | Santa Maria Valley

266

6 Delicious Strawberry and Wine Pairings | Visit Santa
Maria Valley

247

Get on the list | Santa Maria Valley 206

Experience California Car Show Culture in Santa Maria
Valley | Santa Maria Valley

205

▼



Organic Social Media

Social Media Engagement Rate By Platform

Apr 1, 2023 - Apr 30, 2023 ▼
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Instagram

IG Followers

7,327

IG Engagement Rate

2.75%
IG Posts

59

Reels

Impressions

24,576
Reels Comments

113
Reels Likes

1,178

Reels Saves

117
Reels Shares

156

Story Impressions

11,996

Story Link Clicks

0
Story Replies

8

Follower Growth

366

Stories

Top Post

IG Engagement Rate TT Engagement Rate

Apr 1 Apr 3 Apr 5 Apr 7 Apr 9 Apr 11 Apr 13 Apr 15 Apr 17 Apr 19 Apr 21 Apr 23 Apr 25 Apr 27 Apr 29
0%

5%
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20%

https://www.instagram.com/reel/Cq0v6p0J4h9/


Organic Social Media Apr 1, 2023 - Apr 30, 2023 ▼
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Twitter

Facebook

Tik Tok

Number of Posts

11

Video views

10,396

Engagement Rate

3.37%

TikTok Followers

487
Follower Growth

43

Follower Growth

72
Facebook Followers

8,526

Engagements

395
Post Link Clicks

40

Twitter Followers

1,690
Follower Growth

8

Engagements

70

Top Tik Tok

https://www.tiktok.com/@santamariavalley/video/7220596303670054190?utm_campaign=tt4d_open_api&utm_source=7036369194396418050


In�uencer Marketing

In�uencer Reporting Provided by Glocally

Apr 1, 2023 - Apr 30, 2023 ▼

10PREPARED BY KPS3



Public Relations (PR)

Public Relations KPIs (Last Month)

Apr 1, 2023 - Apr 30, 2023 ▼
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Pub Value

$59,905

Key Placements

Stories Placed

2

Pub Value

$1,192,650
UVPM

57,045,341
PR Reach

172,391
Media FAMs

7

Public Relations KPIs (YTD)

Media FAMs

1
PR Reach

9,180,050

UVPM

1,014,292,790
Stories Placed

20

https://www.reisen-reisen-der-podcast.de/kalifornien-roadtrip-mit-dem-e-auto/
https://www.reisen-reisen-der-podcast.de/kalifornien-roadtrip-mit-dem-e-auto/
https://www.thrillist.com/travel/los-angeles/best-summer-road-trips-from-los-angeles
https://www.thrillist.com/travel/los-angeles/best-summer-road-trips-from-los-angeles
https://www.afar.com/magazine/california-wine-regions-you-should-know-and-how-to-visit
https://www.diablomag.com/travel-places/the-western-way-at-alisal-ranch/article_1c5a5e84-dd6b-11ed-bf68-0b426e75afd8.html


Public Relations (PR)

This Month's Top Stories

Apr 1, 2023 - Apr 30, 2023 ▼
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Media Outlet Headline Brand pull Feat. or Ment. Pub Value UVPM PR Reach

Wine Industry
Advisor

Miller Family Wine
Company
Welcomes New
Grape Sales
Manager

Wine Mention $3.74 16,244 0

Thrillist The Best LA Road
Trips to Take This
Spring

Travel Mention $439.57 1,911,173 0

Santa Maria Times
Online

Organizers pull out
all the stops for
this weekend's
Santa Maria Valley
Strawberry Festival

Travel Feature $10.13 22,031 0

Santa Maria Times
Online

Details for this
week's Santa Maria
Valley Strawberry
Festival
announced

Travel Feature $10.13 22,031 0

RoadRUNNER California
Shamrock Tour,
Santa Maria Valley

Travel Feature

Reisen Reisen der
Podcast

Kalifornien –
Roadtrip mit dem
E-Auto

Travel Mention

PR Newswire CRŪ Winery
Announces New
Vineyard Partners

Wine Mention $501.16 2,178,964 0

New York Times
Online, The

Californians Share
Why They Love
Where They Live

Travel Mention $43,893.82 38,168,535 0

Lompoc Record
Online, The

Details for this
week's Santa Maria
Valley Strawberry
Festival
announced

Travel Feature $5.24 11,384 0

Jetsetting
Fashionista

The Best Hotels in
California's Wine
Country

Travel Mention $0.78 3,376 0

Epoch Times-
Chicago Edition
Online, The

California's
Homegrown
Barbecue Has a
Centuries-Old Story
to Tell

Barbecue Feature $488.32 2,123,124 0

Diablo Online The Western Way
at Alisal Ranch

Barbecue Mention $1.67 7,265 0

Cool Material It’s Time To Give
Santa Maria Style
Barbecue the
Respect It Deserves

Barbecue Feature $48.94 212,769 0

AFAR Magazine
Online

California's Best
Wine Regions:
Where to Stay and
What to Drink

Travel Mention $94.94 412,768 0

▼



Paid Digital Media

Website Visits from Paid Digital Media

Apr 1, 2023 - Apr 30, 2023 ▼
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Sessions Sessions (previous year)

Apr 1 Apr 4 Apr 7 Apr 10 Apr 13 Apr 16 Apr 19 Apr 22 Apr 25 Apr 28
0

200

400

600

800

Hotel Referrals

523
 55.7%

Channel Cost Metrics

Paid Sessions

15,712
 89.6%

Paid Digital Visitor Site Engagement

Channel Impressions Clicks CTR CPC Conv. Rate Spent

Paid Social Ads 1,072,242 7,531 0.70% $0.62 1.10% $4,672.36

Paid Search 32,159 3,865 12.02% $1.87 11.90% $7,230.25

Organic
Social+In�uencer
Promotion

460,592 3,341 0.73% $0.62 0.30% $2,067.57

Remarketing 203,612 2,316 1.14% $0.39 2.33% $904.25

▼

Paid Search KPIs by Campaign

Cookbook Downloads

47
 74.1%

Newsletter Signups

85
 46.6%

Campaign Impressions Clicks CTR Avg. CPC Impr. share

Vacation/Getaway Search - F 10,118 1,543 15.25% $0.70 13.63%

Hotels Search - LA 7,233 767 10.60% $1.89 9.99%

Vacation/Getaway Search - B 3,665 567 15.47% $1.27 42.83%

Wine Search - F 3,228 334 10.35% $3.25 44.96%

Hotels Search - F 3,698 272 7.36% $3.98 16.57%

Hotels Search - B 2,665 212 7.95% $5.10 23.68%

Wine Search - B 1,552 170 10.95% $4.26 62.58%

▼

Unique Hotel Pageviews

1,491
 18.4%



Organic Search

Website Visits from Organic Search

Unique Hotel Pageviews

265
 -32.2%

Apr 1, 2023 - Apr 30, 2023 ▼

Organic Search Content
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Sessions Sessions (previous year)

Apr 1 Apr 4 Apr 7 Apr 10 Apr 13 Apr 16 Apr 19 Apr 22 Apr 25 Apr 28
0

250

500

750

1K

Hotel Referrals

97
 -9.3%

Organic Sessions

10,501
 -18.6%

Landed on Events

2,902
 -45.2%

Did Not Land on Events

7,599
 -0.2%

Landed on Wine Content

1,252
 4.1%

Organic Search Visitor Site Engagement

New Keywords in Top 20

Keyword Ranking Position change

santa ynez wine country 13 12

la purisima mission 15 17

zaca mesa 17 6

santa maria limo wine tours 18 3

santa barbara county wine tasting map 20 1

▲

1 - 5 / 5 < >



Email

Website Visits & Engagement from Email

Apr 1, 2023 - Apr 30, 2023 ▼

10

Sessions Sessions (previous year)

Apr 1 Apr 4 Apr 7 Apr 10 Apr 13 Apr 16 Apr 19 Apr 22 Apr 25 Apr 28
0

100
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Santa Maria Valley Visitor Newsletter Engagement

Email Sessions

1,122
 47.2%

Unique Hotel Pageviews

103
 -4.6%

Hotel Referrals

35
 -18.6%

Pages / Session

1.78
 -18.3%

PREPARED BY KPS3

Avg. CTR YTD

2.01%
Avg. Clicks YTD

418
Avg. Open Rate YTD

53.40%
New Subscribers

170
FY Goal: Avg. 200/mo. FY Goal: Avg. 1.25%+ FY Goal: Avg. 24%

FY Goal: Avg. 300 clicks/email

Deliveries

19,768
Clicks

734
Open Rate

56.42%
CTR

3.71%
Subscribers

9,906
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